Press release
Josephine X
Jaime Hayon

Barcelona, september2015

En

Josephine turns ten years old. Jaime Hayon started out in lighting design with Metalarte in 2005 with
this piece, which was destined to become a classic. It was a return to sophistication and to an appreciation of things that are well made. It was a bet
placed on democratic luxury, which brought back
good, old-fashioned silver and gold for decoration, with the impeccable manufacture of Bosa fine
ceramics, the perfect example of modern craftsmanship. Since then we have seen different versions of this light fixture for tables, for walls, and
for the ceiling, including a magnificent chandelier.
The floor lamp was missing, because we were saving
it to celebrate its anniversary. The new Josephine X
has grown spectacularly in size and also comes
in a commemorative Limited Edition of 10 colours,
with only 10 numbered and signed units produced
in each colour.
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These are the colours that have made Hayon’s
career successful for a decade:
Azul mediterráneo. The importance of the Mediterranean and the choice to live near it. First in
Barcelona, the place where the light fixture was
born after returning from Italy, and then later in Valencia. A lifestyle and a great deal of energy in Josephine’s origins.
Celadón imperial. The discovery of porcelain in
a first visit to China. A blue that is very typical of
those ceramics, which have a tradition of thousands of years.
Mango tropical. Summer visits and the tropical influence. The importance of colour and humour in
life.
Bordeaux français. The French inspiration and a
taste for sophistication. The noble colour that is
never missing in a palace.
Danish pine green. The green of Danish pines.
The influence of Scandinavian design in the evolution of his work, from 2005 until now.
Dutch clay. The Dutch contribution, on the level of culture in general and of Nienke in particular,
reflected in the artistic management work that she
does along with him. Josephine was born when
they met, and is their first important product.
Gris lava Lanzarote. The impact of seeing Lanzarote and its volcanic land. Manrique and the
source of inspiration that the island has been.
Nice, relaxing moments for creation.
Azul Okura. The colour that is associated with
their favourite hotel in Tokyo. The colour of kimonos and of the everyday. A very special colour, because it represents what is noble in Japan.

Pink bunny. It is a nod to beginnings. The portrait
of him dressed up as a pink bunny came out publicly at about the same time as the light fixture appeared.
Crema Brancusi. Homage to Brancusi and to
form. The important work in volume that is also
everything in this design.
Metalarte
Metalarte is a decorative lighting brand within the Luxiona
Group, which is defined by a vision that mixes the contemporary with the traditional and the capacity to constantly move
forwards and adapt to changing times. Since its foundation in
1932, Metalarte has maintained a catalogue that balances the
future and the past, with a clear focus on Spanish design and
its creators. .
LUXIONA, experienced in lighting
Light is our reason to be. The development and delivery of
the best integrated solutions for design, production and sales,
adapting to the specific needs of every architectural Project.
Through the TROLL, METALARTE and SAGELUX brands,
LUXIONA provides a wide range of global solutions for technical, decorative and emergency lighting. Trust, security and
flexibility are the foundation of our international success.
With an HQ is Spain, the LUXIONA Group has subsidiaries in
Mexico, Chile, Peru, China, Poland, France, Italy, Germany
and Hong Kong.
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